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Informed Medical Communications (IMC) is an interactive medical infor-
mation services provider to the biopharmaceutical industry, delivering tar-
geted healthcare programming through alternative marketing channels.
IMC’s goal is to improve the dialogue between patients and physicians
and to provide insight and intelligence for brand messaging. The IMC net-
work includes: The Peer Group: the market leader in interactive, moderat-
ed physician programs and discussions; HealthTalk: A leading online
community for chronically ill patients and caregivers featuring weekly live
broadcasts on HealthTalk.com, multimedia community support tools and
rich media content that informs and empowers patients and caregivers
adjusting to life with serious medical conditions; RxDialogue: a relation-
ship marketing company that develops live and Web-based promotional
programs for patients and physicians; and MRxHealth: a market research
and consulting firm that provides insights into the communication dynam-
ic between physicians, patients, and payors, allowing for a deep under-
standing of key drivers and barriers in the marketplace.
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Recognized for excellent work in creating GUIDELINES™ pocketcards and

PDA versions based on society approved content that are applicable for

use at point-of-care. The reason that the Pocketcard and PDA versions are

so popular with physicians and the healthcare community is the fact it is a

fair and balanced piece that physicians rely on for credible society guid-

ance on the management of a medical condition. Provide society-

endorsed GUIDELINES™ Pocketcards and PDA Beaming GUIDELINES™

versions to the healthcare community through sponsorship programs by

the pharmaceutical industry.
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A company that promotes positive health and vitality through the publi-

cation of innovative books and calendars for medical consumers and

health professionals such as the Intern Pocket Survival Guide series, the

Cardiothoracic Surgery Resident Pocket Survival Guide, ACLS, EKG,

Gastroenterology Resident and other pocket survival guides to name just

a few from the catalog. The Professional Publishing Division creates and

distributes medical handbooks for physicians in training. The Consumer

Publishing Division publishes calendars that present information in a way

that is straightforward, easy to use and humorous, such as the popular

2005 Day-by-Day Diabetes Calendar (also available in Spanish) that is

actually a diabetes daily action plan. The weekly calendar series includes

Diabetes Planner, Diabetes Prevention Planner, Asthma, Dialysis,

Hypertension, Insulin Pump Planner, Kidney Transplant Planner, Healthy

Heart, Pedometer, Red Ribbon (HIV), Pink Ribbon (Breast Cancer), Men’s

Health, Women’s Health and more.

� Representative(s)

Matthews, Majors, Rittenhouse, 800-MED-BOOK

To order from warehouse: 800-530-4146

Customer service: 800-899-3455
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KidCARE TV provides waiting room and send home parent education tools

for pediatric practices. Short informational pediatric segments developed

and produced by KidCARE TV in strict accordance with AAP Guidelines are

digitally broadcast at point-of-care, educating parents on pertinent wellness

issues. Your New Baby send home DVDs help educate new parents on

issues they may face during those first few days after birth.
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